EXHIBITORS
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national and
International brans

99% satisfied with the

() achievement of the
participation goals.

N 97% satisfied with the

Q, number of new contacts.

1 OO% satisfied with

the target group reached.



Exhibitors:
visitor target

group

Final consumers

BN 504

Motorcycle trade, repair and maintenance

I 4.0

Repair Center

S 269

Research and manufacturing of
vehicles, parts and components




I 72+

Presentation of own company/brand

——— T

Initiating new business relations

BN 54«

Presenting innovations, new developments

. 509

Networking

D 48+%

Cultivating existing business relations

e 409

Showing, discussing product variants

I 24«

Passing on specialist
knowledge

B 24

Obtaining an overall .
iImpression of the market situation

14-;

Comparing
competitors

Exhibitors:
Participation goals
in the fair



+ 80.000

people visited
Salon Moto.
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